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Daniel Martin
	Objective
	I have a long and successful career as a technical marketing manager and certified Salesforce.Com       Administrator and I am looking for new role that can really leverage my skill-set on SFDC and marketing automation platforms.  
My career has thus far included over two decades year as a full-service marketing manager and technology specialist and is punctuated with quantitative results that have consistently met or exceeded targets. I shifted my career focus from managing strategic marketing operations at technology companies to focusing exclusively on     the successful administration and expansion of the Salesforce.Com platform. I have an in-depth-knowledge of       the setup, architecture, strategy, configuration, customization, data migration, and deployment of this amazing platform. I have taken many trainings, received high-level certifications, and have applied this technology      quickly and accurately for many different functions from marketing to finance. I have been tasked with directly incorporating the SFDC suite into the marketing, sales, and online customer engagement campaigns of multiple organizations and I have provided high-end client support services for programs, projects, and marketing initiatives. I have the proven ability to lead effective cross-functional teams, both technical and non-technical,      and build consensus while completing projects on-time and on-budget. I am an enthusiastic, long-term        employee prospect with very strong interpersonal, oral and written skills. This enables me to work effectively      with my co-workers as well as with clients and upper management. I am looking for a long-term, progressive opportunity as a Salesforce.Com Administrator that can really leverage my technical marketing skills. 

	Work experience
	2011-2018                  OnSolve, LLC                                                   San Diego, CA 

CRM Program Director

· High-level understanding of critical business processes and metrics including: Leads, Opportunities,      Accounts, Quoting, customer management, customer service, and marketing automation
· Functioned as in-house marketing technical expert, supporting VP of Sales and Marketing directly 

· Provide effective and strategic technical marketing leadership oversight as Marketing Director throughout MIR3 growth from startup, and then switched focus to administrating and hands-on administration of       enterprise Salesforce.Com and marketing automation platforms
· Company merged and role shifted to complete management of Salesforce.Com platform: support of IT services, software development via SFDC, database administration, and technical program/product management

· Directly maintained SFDC and SFDC Integrations including: Data.com, Marketo, ZoomInfo, Bizible          Insights, Conversica AI for Appointment Setting, Primary Intelligence TruSales, Infer Glance for Lead/Opportunity/Account Scoring, RingLead, and ServiceNow Integration
· Work closely with leadership to establish, document and implement complete sales and marketing processes from list selection for lead gen, to round-robin lead distribution to SDR team, lead loading, and end-of-life
lead disposition

· Maintained SFDC LMA, AppExchange, and QA Sandboxes for AppExchange product (MIR3 Echo for Salesforce), interfaced with SFDC security review team for launch
· Maintained Marketo forms in WordPress implementation, templates, Marketo Sync to SFDC logic, Marketo lead-notification distribution logic, and performed Marketo Admin functions including technical support for marketing team members

· Maintained Salesforce CPQ implementation including quote templates, product bundles, price updates and custom formulas. Worked with CPQ vendor for new product implementation and migration from Big     Machines to SFDC CPQ; received Blue-Belt in SFDC CPQ training.

· Work with the Sales, Sales Operations, and internal Salesforce development teams to configure, deploy and          QA new features and functions in Salesforce and Marketo sandboxes for testing prior to production environment rollout

· Maintained strict enterprise SFDC Auth security access, SFDC app integration access and end-user access against role hierarchy permission structure at field/record/object and app levels.

· Maintained WordPress SFDC/Marketo Integration
· Maintained Lead Generation automation tools integrated Salesforce.com with external applications by using AppExchange COTS, Web Services API, Metadata API, and SOAP

· Manage onboarding/offboarding of all sales and marketing personnel, managed training sessions on SFDC applications including the SFDC Outlook.com integration, use and troubleshooting, conducted training of SFDC and Outlook integration globally for the Sales and Marketing Teams including Asia, Europe and       IMEA
· Automated workflows to streamline operations and lead-gen for business development and marketing teams
· Software development Life Cycle (SDLC) including analysis, development, enhancements, testing,     deployment and maintenance of custom SFDC Enterprise applications and custom objects including: System Engineer Scheduling, Product Implementation Team, and RFP/RFI Team Response
2002-2011                 OnSolve, LLC (then MIIR3)                                      San Diego, CA  

Marketing Director
· Recruited by former Senior Director for a high-tech company in "Restart" phase that specialized in secure,     mass-notification services via software for corporate clients, hired to manage all marketing duties

· Oversaw rapid expansion era of company and provided key developments in marketing and communications 

· Approached every assignment from a strategic level and delivered highly-engaging ideas; provided budget analysis, creative writing content, graphic design, and working with vendors
· Developed Proof of Concepts and design prototypes for requirement and design validation with the stakeholders, then selected Salesforce.com; managed migration of marketing and sales into new platform

· Exclusively directed and maintained SFDC platform, including system design, budgeting and maintenance
· Demonstrated out of the box, creative thinking to enhance SFDC capabilities; CPQ exposure
1996-2001
      Contigo                                                                       San Diego, CA

Marketing Manager
· Hired by software developer in “Start-Up” phase to develop marketing strategies and clarify the company's message in the marketplace

· Company produced a "WebX"-style internet-based communications tool; product line featured real-time conferencing/collaboration software and services
· Created and produced all marketing and web collateral, developed concepts for advertising, led teams of marketing managers, and began to develop high-level business communication skills

· Developed innovative marketing campaigns that were garnering the company media coverage

· Researched competitors, provided “Competitive Intelligence”, and learned about product features

	Training & Certifications
	Corporate Training

Management training, Leadership training, Project Management, Communication Skills, Team-Building,    Coaching Others for Improved Performance, Cross Channel & Platform Marketing, Multi-media Content     Creation, Creative, Web Strategy/Design, Social Media: Facebook, Twitter, IG, LinkedIn
Salesforce.Com:  Salesforce Administrator (ADM201) Certification, Salesforce Advanced Administrator Certification, Blue-Belt in SFDC CPQ training, SFDC Outlook.com Integration, Salesforce LMA, Security Review and AppExchange Listing Management
Technologies: Complete MS Office Suite, Zapier Automation, Ringlead DMA, Adobe Illustrator, Photoshop, InDesign, PHP, MySQL, WordPress Design & Production, SaaS, CPM, WordPress, GoTo Meeting, WebEx, Zoom, LAMP/WAMP Design & Production, Google Analytics, Data Analysis


