
Rohit Verma  
Phone: +91 9599223275 Email:rohitcool1401@gmail.com

Tower 9 1104 GLS Aravalli Homes, Sector 4 , Sohna, Gurgaon 122102
SYNOPSIS

An astute and competent SFMC Technical Architect professional and 9X-Certified Salesforce Marketing Cloud Consultant-Developer-Admin- Email Specialist/Pardot Specialist-Consultant/Datorama Admin Expert-Specialist-Partner offering with around 11 years of experience with excellent academic background. Credited with experience and efficiency in application design, development, architecture, maintenance and testing. Deep Understanding with around 11 years of experience in Salesforce Marketing Cloud, Pardot, Datorama.
CORE COMPETENCIES 

· Business Analysis

· Campaign Management  

·  Salesforce Marketing Cloud
·  Mobile Connect
· Journey Builder & Automation Studio

· Team Management
· Agile methodology
· Ampscript/SSJS
· Social Studio

· Pardot
· Datorama

· Salesforce CDP
· Einstein
PROFESSIONAL EXPERIENCE
Deloitte, Gurgaon





         

 (Jun,18-Present) 

Senior Consultant

Accenture, Gurgaon





         

 (May’17-Jun2018) 

Application Development Team Lead

HCL Technologies, Noida





             (Sep’16-May’17) 

Technical Lead

Theorem India Pvt. Ltd, Mysore





         
 (Apr’12 – Sep14 ,Dec’14- Jul’16) 

Senior Software Engineer

Keane India Ltd, Noida
(Now NTT DATA COMPANY)




         
 


Software Engineer (Reporting to the Program Manager)


            (May’07 – Oct’09) 

Accomplishments

· Received Keane spot award and Blue certificate for best performance and for innovative work.

· Received Guided star for the month and CEO Award for Outstanding Performance in ExactTarget Campaign Tool in Theorem.
· Received various Applause and Project Awards in the Deloitte.

CERTIFICATIONS

· Salesforce Marketing Cloud Email Specialist

· Salesforce Marketing Cloud Consultant

· Salesforce Marketing Cloud Developer

· Salesforce Marketing Cloud Admin
· Pardot Specialist

· Datorama Admin Specialist

· Datorama Admin Expert

· Pardot Consultant
· Datorama Partner
Onsite Travel

· Went to Exact Target, Australia for functional requirement gathering on November 2012 .
Responsibilities:

· Solution design and architecture.
· Gather business, marketing, and technical requirements in order to craft a comprehensive and scalable solution.

· Proactively identify and resolve problems including client data feed issues.

· Acting as an interface between business units, technology teams and support teams.

· Stay abreast of industry technology innovations, new business practices, and third-party technology solutions.

· Help us continuously improve by identifying, creating, and enhancing internal systems and processes based on recurring client requests or evolving industry standards.

· Act as a consultant and technical expert on the Salesforce Marketing Cloud to serve clients’ needs.

· Conduct end to end solution testing and validation.
· Create, Manage and present an actionable Blueprint that aligns a clients business needs to that of the SFMC solution.
· Identify project issues/risks and present alternatives to alleviate or resolve.

· A strong problem solver with the ability to work under pressure and meet agreed deadlines

· Have mentored and/or line managed other developers

PROJECTS COMMENCED 

Project#1: 

Client:


Humana,USA,Chevron USA

Role :                           Technical Architect

Location:

Gurgaon
Language/Tools Used: 
SFMC, Pardot,SQL,Journey Builder,Datorama,REST API,MCC Connector
· Description: Project was setting up of Pardot account for B2B and Salesforce Marketing cloud Account for Advertising campaigns. Integration with Datorama for reporting and analysis purpose.

Experience:

· Gather business, marketing, and technical requirements in order to craft a comprehensive and scalable solution.
· Create, Manage and present an actionable Blueprint that aligns a clients business needs to that of the SFMC solution.
· Integration of SFMC with Datorama and Sales Cloud.
· Integration of Sales Cloud with Pardot.
· Building of cross channel journeys and transaction campaigns.
· Integration of Datorama with Social Media Channels and CRM.
· Triggered Campaigns using Rest API.
· Custom Profile Center Page using Ampscript.
· Segmentation of Audience using SQL Query.

Project#2: 

Client:


Illumina,USA

Role :                           Technical Architect
Location:

Gurgaon
Language/Tools Used: 
Exact Target Campaign Management Tool, Pardot,SQL,Journey Builder.
· Description: Project was setting up of Pardot account for B2B and Salesforce Marketing cloud Account for Advertising campaigns.
Experience:

· Gather business, marketing, and technical requirements in order to craft a comprehensive and scalable solution.
· Create, Manage and present an actionable Blueprint that aligns a clients business needs to that of the SFMC solution.

· Acting as an interface between business units, technology teams and support teams.

· Create, Manage and present an actionable Blueprint that aligns a clients business needs to that of the SFMC solution.
· Set up of advertising studio in the salesforce marketing cloud.
· Setting up of the Forms and Forms Handler. 

· Creation of the Email Templates

· Set up of advertising studio in the salesforce marketing cloud.
Project#3: 

Client:


Aera Energy (US), JDE (Netherlands), Wellington(US)   
Role:                            Technical Architect                                         
Location:

Gurgaon


Language/Tools Used: 
Exact Target Campaign Management Tool, SQL,Journey Builder
Description:
Project was setting up of the account integrated with sales cloud using Marketing Cloud Connector. Building of the welcome journey for the audience sign up on their website. Building of custom profile center page.
Experience:

· Understanding business process management and business requirements of the customers and translating them to specific software requirements. 

· Worked on creating the custom Profile Page using Ampscript.

· Worked on creating journeys using Journey Builder for different audiences.

· Worked on Marketing Cloud Connection integration with sales cloud.

· Worked on the Social Studio.

· Unit Testing
Project#4: 

Client:


Exact Target, USA(A Salesforce Company) ,Time Inc. USA.

Role :                           Team Lead
Location:

Mysore


Language/Tools Used: 
Exact Target Campaign Management Tool, SQL,Journey Builder.
· Description: Worked with the Time Inc.USA Account .Help them in building Journeys for Inactive ,Active and Newsletters audience and Opt-In and Opt-Out Landing Pages for different brands like Food&Wine, Health, This OldHouse etc. Working with the US clients -Eddie Baur, Time Inc., GAP ,Electronic Arts, Microsoft etc.
· Worked with more than 15 clients including Nestle,The Children’s Place, Novaritis, Eddie Baur, Liberty Mutual.
Experience:
· Created Imports , File Transfer ,Data Extension ,Roles and business units  .

· Worked on creating amp script related dynamic emails(Promotional and Transactional Emails.)

· Personalize the emails using Ampscript (Promotional and Transactional Emails.).

· Created scheduled and triggered automation using Automation Studio.

· Worked on creating journeys using Journey Builder for different audiences.

· Created SQL Queries for segmenting and target the audience.

· Worked on creating the custom unsubscribe Page using Ampscript.
· Integration of the Salesforce Marketing Cloud with Sales Cloud using Marketing Cloud Connectorand SAP.
SCHOLASTIC CREDENTIALS

· Post Graduate program in Management with specialization in Marketing  from Mumbai Business School, Mumbai (63%)

· B. Tech in Electronics & Communication Engineering from Shaheed Udham Singh College of Engineering & Technology, Mohali (74.2%)

· XII (C.B.S.E.) from Dayanand Model School, Jalandhar (81.2%)

· X (C.B.S.E.) from Dayanand Model School, Jalandhar (89.4%,)

PERSONAL DETAILS

Languages Known: 
English, Hindi and Punjabi
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