Jinal Shah
Data Analyst | https://www.linkedin.com/in/jinalshah07/ |404-538-1887
Skills

Research | Analytical | Creative | Project Management | Marketing | Salesforce | Einstein| Leadership |Communication| Problem Solving|Multi-Lingual: Gujarati, Hindi, Spanish 

Experience
Fresenius Medical Care  
Continuity of Care Specialist                                                                                                January 2018 - Present
· Increased patient retention 24% over 1000 patients by coordinating with patients and healthcare providers ensuring patient confidentiality and all stakeholders are updated
· Enabled Fresenius to keep $45,263,400.00 in revenue with highest number of cases handled, lowest cases pending, and highest saves 
· Assisted in development of the Salesforce platform for the COC Department to track and analyze data for reporting and to ensure processing of requests are handled in a timely manner. Employ Einstein for reporting/presenting.
· Assisted in SharePoint page creation with team information which led to more exposure 
· Educate and train new COC members with COC Training Guide and Best Practices, Salesforce Guide, and assisting in case auditing which leads to efficiency.
Electronic Intake Coordinator                                                                                     August 2016 – January 2018
· Served as the primary contact when receiving patient information, including demographic, financial, and medical data from the referral agency regarding patient’s desired treatment. 
· Prioritized cases, distributed to coordinators, and  met challenging quotas with accuracy tripling productivity with the most encounters daily in comparison to ~20 colleagues
· Communicated with Referral Sources and Operations in order to obtain pertinent information and distributed electronic files related to new, transfer, transient, or readmit/resume referrals to the proper placement coordinator.
· Reconciled missing data reports that ensured all data was completed and accurate. 
Champion Audio & Video, Social Media Intern                                                          May 2015-August 2015
· Initiated social media platforms and managed campaigns to increase the number of views for YouTube videos by 40% 
· Regularly evaluated the success of marketing efforts and adjusted the marketing strategy by sourcing vendors for special project needs and negotiating contracts
The Brows, Social Media Intern                                                                                       April 2014- August 2015
· Executed marketing initiatives to increase member engagement with over 600 audience impressions leading to increased revenue 
· Analyzed membership data to determine new growth trends and facilitated implementation of creative business solutions to increase company exposure
Education 

Kennesaw State University                                                                                                     August 2012- May 2016

Bachelor of Business Administration: Marketing  

GPA: 3.9 Summa Cum Laude | Dean's List—2012-2015 | Dean's Student Advisory Board—2015-2016 | Member of Beta Gamma Sigma—2015-Present

Udemy                                                                                                                                            October 2019-Present

The Business Intelligence Analyst Certified Course 2019 

SQL for Data Analysis Certified Course
