ANGELA AYBAR 

Miami, FL  33187
| 786-200-9723 | aa_0813@yahoo.com | linkedin.com/in/angelaaybar0813
Website Administration | Content Management | Digital Sales | Marketing 

High volume Project Leader with a strong background in digital content management, website administration, website development, enhancements, and digital transformation. Versed in a variety of complex consoles/platforms while producing innovative and efficient results.  Execute and deliver seamlessly within fast-paced and deadline-driven environments. Highly motivated, enthusiastic and resourceful team-player with strong ethical belief and integrity.
Skills:  Adobe Experience Manager (AEM), Interwoven TeamSite and WordPress (Content Management), BOT. Project Management, Google Analytics, Google Docs, Microsoft Office, SEO, Adobe Suites, CSS, HTML, Slack, MS Project, Agile, Waterfall, Jira and Social Media experience.
PROFESSIONAL EXPERIENCE    

Royal Caribbean Cruises LTD - Miami Florida   
Digital Content Producer/Product Owner – Digital Sales        

                     June, 2006 – April, 2020
Managed all aspects of Royal Caribbean’s Trade facing website (CruisingPower.com).
· Produced digital website content updates, on multiple concurrent work streams, across different content platforms.
· Increased profit margins by creating effective product offers and implementing strategies to solidify client retention.
· Established a strategy to efficiently develop new content pages and components, reducing mistakes, and maximizing SEO value using keywords, description, alt texts and tagging.  
· Integrated new web experiences and content solutions using wireframes, designs and prototypes
· Increased webpage visits and online travel agent bookings
· Utilized performance analytics and user insights to develop and improve digital products and services
· Actively participated in digital production operations, deployments, prioritizing and reporting defects, documented project timelines, key deliverables and UAT testing.
· Negotiated project cost with external vendors, ensured project met requirements, deliverables, and budget. 

· Developed agile requirements which included writing user stories, prioritizing backlogs and writing acceptance criteria. 
· Spearhead new project development and initiatives
· Provided support to Global offices on website initiatives, system enhancements and content translation. 
· Played a key role in corporate-wide projects, for example: Redesign of Travel Agent online booking tool (Espresso.com), which generates 60% of company sales revenue.
· Spearheaded WebEx Training Sessions to International Offices’ (Europe, Australia, and Germany).
· Supported Automation Team with resolving issues reported by our external customers relating to our website tools. 
· Ensured integrity and accuracy of our content management systems through the implementation and continual optimization of industry standard best practices. 
Resource Management Analyst, Trade Support & Services             

          April, 2006 – June, 2006                

Developed processes and improvements procedures for internal customers (Reservations, Customer Service, and Groups). 

· Augmented consistent and efficient company-wide policy and procedures with Senior Management and Business Owners. 
· Transformed all policy and procedure content from legacy site into digital platform
· Slashed customer service guest log complains by 30%, with new digital platform
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Intranet Content Specialist, Trade Support & Services 


          July, 2003 – April, 2006
Managed overall presentation, and administration of the Reservations Knowledge Desk (Internal website).  Increased website page visits by 90 percent. 
· Simplified website ease of use, resulting in increased usability and more page visits
· Developed consistent and effective website content 
· Implemented tools and techniques that facilitated ease of use and enhanced the value of the intranet as a frontline reference tool.
· Compiled all Revenue Performance produced content, including QMS policies, procedures and products.
· Responded to inquiries received via email from intranet users
· Developed analytics of internet usage, effectiveness and satisfaction levels of the users
· Provided direct supervision to 3+ temporary assistants

Sales Planner, Sales Planning & Support                                                                              January, 2000 – July, 2003
· Developed marketing programs to drive maximum demand and sales
Account Executive/Incentive Manager, Corporate Meetings and Incentives             May, 1997 – January, 2000

· Managed incentive accounts within an assigned territory
· Closed over $11M in corporate incentive group business
Account Coordinator – Corporate Meetings and Incentives  

                       March, 1996 – May, 1997
· Assisted Account Executives/Incentive Managers in the daily administrative and operational issues involved in contracting incentive programs.
· Acted as liaison between travel agents and internal departments

Additional Experience:

· Knowledge of UX/UI best practices and HTML
· AEM Creation and management of users, groups and associated policies and procedures

· Knowledge of JIRA as agile team tool Performance monitoring
· Photoshop Proficiency in creating, editing, and optimizing website Quality Assurance / User Acceptance Testing on desktop and mobile devices 

· Cross-browser experience with compatibility testing Safari, IE, Chrome, Firefox on Mac and PC 

EDUCATION
Bachelor of Science - Information Technology - Barry University - Miami Shores, Florida
Associate of Arts - Miami Dade College - Miami Florida

Associates of Arts - Fashion Buying & Merchandising - Fashion Institute of Technology (FIT), New York


CERTIFICATIONS

SEO for Social Media
Adobe Experience (AEM) Manager for Marketers 
AWS Cloud Practitioner (Pending)
AWARDS & RECOGNITION
Sales Partner of the of the Year 

Sales, Headquarter, MVP
Incentive Sales Account Executive of the Year
