





























































  Raina trivedi











AN AGILE B2B CONTENT MARKETER





PROFessionAL SUMMARY








EXPERTISE








Data-driven, adaptable Content and Conversational Marketing professional  with 13+  years  of  rich experience  in content, social media, email marketing and lead nurturing, and  a  documented record  of  success. Proven  ability  to generate marketing qualified leads (MQLs) for B2B businesses through relevant and engaging content, and help sales teams drive conversions.





HubSpot Marketing Software








Salesforce








   LinkedIn Paid Advertising








Business Blogging








Conversion Optimization








EXPERIENCE




















Confidential | July 2020- Present


Head of  Content 





   Market Research








   Conversational Marketing








Building and managing a rich editorial calendar that attracts a qualified audience to our owned properties (including blog posts, whitepapers, ebooks, reports, webinars, infographics, etc.).


Growing new leads, including MQLs, by converting site traffic through calls-to-action, landing pages, and lead generation content (including offers).


Optimizing the lead nurturing process through email channel.


Optimizing content for search engines and lead generation.


Collaborating with designers, product marketers, sales professionals, and external influencers and industry experts to produce relevant content that meets the needs of both key stakeholders and our audience.





   PowerPoint








skills





   Leadership








    Problem solving ability








   Adaptability








Quantified results








EDUCATION








M.Sc IN ENVIRONMENTAL SCIENCE





Independent Content Strategist / Writer | JULY 2017 – JAN 2020





University of Lucknow, India. 2006 





Currently working with the internal teams of technology   companies (recognized by Gartner and Forrester) like CSS Corp, WinWire Technologies, Mu Sigma - on product and documentation requirements, case studies, blogs and ebooks.





Collaborated with HubSpot partner agencies [Australia (Salted Stone) and India (InboundMantra)] on different inbound marketing and content development /content audit projects.





Awards





RateGain | SEPT 2014 - JUN 2017�Senior Manager – Content Marketing





Won LinkedIn certified Tech Ninja at TechConnect event, Bangalore 








Winner of Social Selling Master Class (organized by HCL Technologies, Noida, India).





Championed customer lifecycle engagement and demand generation program (through organic and paid campaigns).


Managed the Corporate Blog section end to end


Increased the number of followers and engagement on LinkedIn by 5x.


Increased the number of content offer downloads from the blog page by 5x.


Increased the leads from paid advertising LinkedIn campaigns by 4x.


Engagement from funnel optimization process by 3x.


Monitored social media and online sources for industry trends.


Introduced and executed the “Social Selling” discipline within the organization.


Recognized by LinkedIn as the “Change Agent” http://bit.ly/2pqBk5i


Represented the brand at different industry events/vendor offices including HubSpot (Singapore) and LinkedIn (India & Singapore offices).




































































HubSpot classroom (Singapore) trained by Julie Spatola Kukesh and Kallie McConkie in Aug 2016. http://bit.ly/2rnqyAq





CERTIFICATIOns





Drift Conversational Marketing Certification


HubSpot Inbound Marketing Certification


HubSpot Email Marketing Certification


HubSpot Marketing Software Certification


HubSpot Content Marketing Certification


HubSpot Sales Certification


eMarketing Institute Content Marketing Certification


eMarketing Institute Blogging Certification


Brainbench Certified English language Expert 


Social Media Marketing Certified Expert (Powered by ExpertRating)


Brainbench - Advanced Level Proficiency in Managing People 


Brainbench - Expert Level proficiency in English Vocabulary 


Brainbench - English Listening Comprehension (U.S.) - Advanced Level


Brainbench - Expert Level Proficiency in Reading Comprehension 


Brainbench - Expert Level Proficiency in Written English 


 


Online Certification in English Vocabulary (Powered by ExpertRating)l














SnapLion | FEB 2013 - JAN 2014�Content and Social Media Marketing Manager 





•	Wrote, optimized, published and promoted long-form and short content assets.


•	Orchestrated digital content strategies across different online platforms - Quora, LinkedIn, Facebook, Twitter, industry forums to drive significant traffic and engagement.


•	Single point of contact for media and public relations


•	Handled internal marketing communications, strategies, plans and budgets.


•	Managed a content marketing budget.


•	Measured the results of marketing activities for future marketing campaigns.


•	Mentored a team of writers, marketers and SEO analaysts on industry best tools and practices.


•	Designed and implemented creative marketing strategies to disseminate content.








•	Produced and submitted weekly reports outlining progress against KPI objectives.


•	Preserved brand integrity by monitoring consistency and quality of marketing content.




































































Proof of Performance | JUNE 2012 - FEB 2013�Freelance Marketing Consultant





•	Adapted marketing plans to specific audiences based on secondary research.


•	Tracked key metrics and developed spreadsheets and data models.


•	Increased credibility and client awareness by developing technical/non-technical marketing collateral and presentations, public relations campaigns, articles and newsletters.


•	Completed in-depth reviews of market conditions and customer preferences.


•	Developed OOH campaigns and specific marketing strategies for clients.


•	Informed supervisors and company leaders on markets and regional sales needs to best meet customer needs and maximize revenue.


•	Trained entry-level marketers on company protocols, industry best practices and tools.


•	Wrote engaging and successful marketing, advertising and website copy.


•	Identified appropriate marketing channels and target customers for campaigns.•	Produced and submitted weekly reports outlining progress against KPI objectives.


•	Preserved brand integrity by monitoring consistency and quality of marketing content.




































































PlayUp India | APR 2010 - JAN 2012�Product Marketing Specialist





HOBBIES








•	Analyzed the competitive scenario for sports media entertainment company.


•	Devised launch strategies for the company’s pioneer product in the mobile applications space.


•	Built product decks, marketing collaterals and launch deliverables.


•	Consulted with product development teams to enhance products based on customer data.


•	Evaluated consumer preferences and behaviors, combined with market trends and historical data, to adjust and enhance campaigns.


•	Built and strengthened strategic relationships with vendors, advertising agencies and leading partner websites.


•	Oversaw preparation of marketing copy, images, videos, emails, etc.,.campaigns.•	Produced and submitted weekly reports outlining progress against KPI objectives.


•	Preserved brand integrity by monitoring consistency of marketing content.




































































Reading


Traveling


Singing





CONTACT








Email: trivediraina@gmail.com


Phone: + (91) 8368149106


Website: www.rainatrivedi.com


LinkedIn:  linkedin.com/in/rainatrivedi


Twitter: @rainatrivedi


Skype: raina.trivedi2





Lime Labs India Pvt. Ltd. | JAN 2009 - FEB 2010�Marketing Content Writer





•	One of the top performers at Lime Labs India Pvt. Ltd.


•	Sole owner of Corporate Blog section for both the products – LimeExchange and LimeDomains


•	Comprehensive experience in writing brochures, press releases, SEO articles, social media optimization, brand content, marketing collaterals, etc.


•	Gained in-depth knowledge of online marketing and good understanding of major marketing channels


•	Managed quality assurance program including on site evaluations, internal audits and customer surveys.

































































Aptara. | AUG 2006 - DEC 2008�Copy Editor





•	Reviewed and edited content for correct grammar and style.


•	Ensured the text is in line with the publisher's 'house style' and manuals like the Associated Press Style Guide, and the Chicago Manual of Style.


•	Wrote blurbs, ledes, headlines, and straplines.


•	Worked with graphic artists, post-production team members and other specialists to produce captivating and successful content.


•	Proofread, edited, and evaluated final copy to verify content aligned with established guidelines.


•	My most popular proofread work includes Mc. Graw Hill publication -


	“Do It-yourself IPod Projects: 24 Cool Things You Didn't Know You Could Do!







































































